SOUTH BANK PRECINCT

Client South Bank Corporation Scope Wayfinding and Signage Year 2003 Production Budget $180,000

The South Bank Precinct
1 in Brisbane’s centre

encompasses cultural,

- entertainment, parkland,
| conference and exhibition
| destinations.

> The signage strategy
introduced two simple sign
types. Markers that identified
and mapped the site as

well as directional blades

to facilitate circulation over
twenty city blocks.
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